


ECONOMIC THEMES 
 
 
Published by:  
Faculty of Economics Niš 
 
Editor: 
Dr Borko Krstić, Dean 
 
Editorial Board: 
Dr Živorad Gligorijević, Faculty of Economics Niš 
Dr Nataša Golubović, Faculty of Economics Niš 
Dr Goran Milovanović, Faculty of Economics Niš 
Dr Blagoje Novićević, Faculty of Economics Niš 
Dr Ljiljana Maksimović, Faculty of Economics Kragujevac 
Dr Dragana Pokrajčić, Faculty of Economics Belgrade 
Dr Robert Gora, University of Information Technology and Management, Rzeszow, Poland 
Dr Robert Vodopivec, University of Maribor, Slovenia 
Dr Angel Georgiev Angelov, Faculty of Management and Informatics, UNWE, Sofia, Bulgaria 
Dr Penka Goranova, Tsenov Academy of Economics - Svishtov, Bulgaria 
Dr Dino Martellato, Faculty of Economics, University "Ca' Foscari" Venezia, Italy 
Dr Ljubica Kostovska, Faculty of Economics Skopje, Macedonia 
Dr Tatiana Orekhova, Donetsk National University, Ukraine 
Dr Alexandru Trifu, University ,,Petre Andrei” of  Iasi, Romania 
Dr Ümit Gökdeniz, Marmara University, Istanbul,Turkey 
 
Editor-in-chief: 
Dr Ljiljana Stanković 
E-mail: ljiljana.stankovic@eknfak.ni.ac.yu  
 
Computer Support:  
Ivana Ranđelović 
 
Address of the editor and staff:  
Niš, Trg kralja Aleksandra Ujedinitelja br. 11, tel. 528-606, 528-601 
E-mail: institut@eknfak.ni.ac.yu  
 
Printed by: 
""Kominotrade" - Kraljevo   
 
 
YU ISSN 0353-8648 
SD 1990;   UDC 33;   ID 1117795 
 
Circulation: 300 
 
 

mailto:ljiljana.stankovic@eknfak.ni.ac.yu
mailto:institut@eknfak.ni.ac.yu


 
 
 

 
 

FACULTY OF ECONOMICS NIŠ 
 
 
 

ECONOMIC THEMES 
YEAR XLVI 

No. 4 
 
 

Niš, 2008 
 
 

********************************* 
 

EKONOMSKI FAKULTET NIŠ 
 
 
 

EKONOMSKE TEME 
GODINA XLVI 

BROJ 4 
 
 

Niš, 2008. 
 
 
 
 
 
 
 
 



 
C O N T E N S 

 

 
1. Dragoslav Kitanović, Dragan Petrović 

METHODOLOGICAL HOLISM AND  
THE CONTEMPORARY MAINSTREAM IN ECONOMY .............  1 

 
2. Bojan Krstić 

PERFORMANCE MEASUREMENT SYSTEM  
FOR THE MODERN BUSINESS ENVIRONMENT ........................ 15 

 
3. Biljana Rakić, Stanka Djurić 

ENERGY MANAGEMENT AS A  
SUSTAINABLE DEVELOPMENT FACTOR OF SERBIA ............. 27 

 
4. Ružica Kovač Žnideršič, Dražen Marić 

VIRAL MARKETING AS A SPECIFIC FORM  
OF INTERNET-BASED MARKETING  
OF PRODUCTS AND SERVICES .................................................... 41 

 
5. Aleksandar Grubor 

MARKETING CHANNEL DESIGN ................................................. 51 
 

6. Gorica Bošković 
CONCENTRATION AND TRANS-NATIONALIZATION  
OF INDUSTRIAL PRODUCTION .................................................... 63 

 
7. Jadranka Đurović-Todorović, Marina Đorđević 

THE ELEMENTS OF PERSONAL   
INCOME TAXATION ....................................................................... 73 

 
8. Suzana Stefanovic 

MARKET ENTRY STRATEGIES WITHIN  
FOREIGN INVESTMENT DECISION PROCESS 
IN TRANSITION ECONOMIES ....................................................... 85 

 
9. Vinko Lepojević, Vesna Janković-Milić 

USING DATA MINING TECHNIQUES  
IN MARKET RESEARCH ................................................................. 101 

 
 
 
 



 
 

10. Ivan Marković 
THE POSITIVE AND NEGATIVE EFFECTS OF  
ACCESSION TO THE EU - LESSONS FOR SERBIA - .................. 117 

 
11. Zoran Stefanović 

THE CONTRIBUTION OF INSTITUTIONAL  
AND NEW AUSTRIAN ECONOMICS  
TO UNDERSTANDING THE TRANSITION PROCESS ................ 131 

 
12. Irena Radović 

THE EASTWARD ENLARGEMENT OF THE EUROZONE:  
CHALLENGES FOR THE CURRENT MEMBERS  
AND FOR THE EUROPEAN CENTRAL BANK ............................. 147 

 



 

UNIVERSITY OF NIŠ 
FACULTY OF ECONOMICS 

"ECONOMIC THEMES" 
Year XLVI, No 4, 2008, p. 1-13 

Address: Trg kralja Aleksandra Ujedinitelja 11, 18000 Niš 
Phone: +381 18 528 601 Fax: +381 18 523 268 

 

 

METHODOLOGICAL HOLISM  
AND THE CONTEMPORARY MAINSTREAM IN ECONOMY 

 

PhD Dragoslav Kitanović* 
PhD Dragan Petrović∗ 

 

Abstract: The basis of the methodological holism (methodological 
collectivism, organicism) is the position that all societal phenomena 
can only be explained by social structures, institutions or the culture 
of the society. This methodological procedure emphasizes that social 
relations dominate psycho-physical characteristics of individuals 
and accept the stance that attributes of the system define attributes of 
its constitutive elements. The goal is to penetrate into the essence of 
methodological holism and its basic postulates. In order to achieve 
that, the opinions of various theoretical paradigms will be taken into 
consideration. Special attention will be paid to relevancy and logical 
sustainability of the arguments that defend and attack the positions 
of methodological holism. 

Key words: methodological holism, methodological individualism, 
collective mechanisms, institutionalization of individuals. 

  

Introduction 
 

Methodological holism, as one of the basic methodological 
approaches, presupposes that the basic social phenomena are supra-
individual social categories, which is a sufficient reason to base the 
explanation of the social phenomena on the usage of these categories. 
Emily Dirkem called these categories ‘the social facts’ and in theory they 
are usually made up of the social groups, institutions, culture, habits, 
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